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TILAK MAHARASTRA VIDYAPEETH, PUNE 
BACHELOR OF COMMERCE (B.COM.) (NEW) 

MAY – 2012 EXAMINATION 
THIRD YEAR 

Subject: Marketing Management - II (C -318) 

Date: 19/5/2012  Marks :80 Time: 10.00 am to 1.00 pm  

Instruction:   1) All questions are compulsory. 
 2) Figures to the right indicate full marks.  
 
Q.1 Answer the following in 20 words each. (Any 10) (20) 

1. Write trends in social marketing. 

2. Explain Social responsibilities of marketing manager. 

3. What is international market? 

4. What is direct exporting?     

5. What is joint venture? 

6. Write two Functions of retailing. 

7. Define marketing management. 

8. What is Customer satisfaction? Explain. 

9. What is attracting and retaining customer. 

10. How can a market by segmented? 

11. What do you mean by customer relationship management? 

12. Write only steps of organizational buying process. 

13. Define product oriented approach. 

Q.2 Answer the following in 50words each. (Any 2) (10) 
1. What are the elements of market segmentation? 

2. Define marketing management? What are the functions of a marketing manager? 

3. Write a note on social responsibilities of marketing manager? 

4. What are the determinants of buyer behavior? Explain. 

Q.3 Answer the following questions in 150 words each. (Any 2)     (20) 
1. Give the various steps involved in the consumer buying process. 

2. Bring out the role of customer satisfaction in the success of business organization in today’s 
modern business world. 

3. State & explain the characteristic of industrial goods. 

4. Bring out the points of difference between domestic marketing and international marketing. 

Q.4 Answer the following in 300 words each. (Any 2) (30) 
1. What is C.R.M.? Explain process of creating and expanding consumer relationship.   

2. Explain responsibilities and challenges before marketing manager. State qualities and skills 
required for good manner. 

3. State meaning and characteristic of retailing. Explain classification of Retail marketing. 

4. What is organization behavior? Give the various steps involved in organizational buying 
process. 
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zP=hG$ ^gl`lîP´= zcÚlmqQ, mvTn 
=}q.G$l°̂ ².  

^n - 2012 m`qil  
U¥Uq¶ ce© 

zce_:   zcmTY ì¶cñVlmY - 2 (c-318) 
zW. 19/5/2012 IvT: 80 cnh: f.10.00 Un Wþ. 1.00  

fxLYl::::    1) fc© àý @zYcl¶© @lgnU.  
  2) BNcqG$R=qa @§G$ mxT© IvT Wd©zcUlU. 

à.1 Hlaqa àíYl§Lq 20 dãWl§U BÎl ǹ Úl. (G$lnTUqgq Wgl) (20)    
1. "fl‘lzNG$ zcmTYlUqa YcqY àclg' ñmï= G$`l.  
2. zcmTY ì¶cñVlmYlLq fl‘lzNG$ N}l}Wl`q ñmï= G$`l. 
3. @l§U``lï´=q¶ zcmTY ågTNn G$l¶> 
4. "àË¶ú¶ zY¶l©U' zP=m zagl. 
5. "f§¶vº$ BmG«$‘' zP=m zagl. 
6. zG$`G$lnh zcG«$rLq WlnY G$l¶| fl§Il. 
7. zcmTY ì¶cñVlmY ågTNn G$l¶> 
8. ""I«lgG$ f‘lXlY'' f§G$ëmYl ñmï= G$`l. 
9. I«lgG$lal zP=G$cxY @lzT Xñ$Y Q=ncTn ågTNn G$l¶> 
10. }lNl`mnQ= zc]lIqG$`TlLn àG$l` fl§Il. 
11. I«lgG$ f§}§X ì¶cñVlmY ågTNn G$l¶> 
12. f§ñVlË‘G$ H`nWqLq àzG«$¶l zagl. 
13. BËmlWYlÀ¶l Ñï=qYn zc]lIqG$`T ñmï= G$`l. 

à.2  Hlaqa àíYl§Lq 50 dãWl§U BÎl ǹ zagl. (G$lnTUqgq WlnY) (10) 
1. }lNl`mnQ= zc]lIqG$`TlLn JP=G$ ñmï= G$`l. 
2. zcmTY ì¶cñVlmY ågTNn G$l¶> zcmTY ì¶cñVlmYlLq G$l¶| fl§Il. 
3. zcmTY ì¶cñVlmG$lLq fl‘lzNG$ N}l}Wl`q ñmï= G$`l. 
4. H`nWqWl`lÀ_l cU©Ylc` mZ`Tl^ G$`Tl ǹ JP=G$ ñmï= G$`l. 

à.3  Hlaqa àíYl§Lq 150 dãWl§U BÎl ǹ Úl. (G$lnTUqgq WlnY) (20) 
1. I«lgG$lÀ¶l H`nWq àzG«$¶nUqa ‘v»¶ ml¶è¶l fzcñU` zagl.    
2. I«lgG$ f‘lXlYlLl @V© fl§IxY @lNÀ¶l @lXvzYG$ ¶dñcq ì¶cfl¶lU Ë¶lLn ‘gÎc ñmï= G$`l. 
3. @l³ÚlnzIG$ cñUx§Lq c³zdï=n zagÿY ñmï= G$`l. 
4. Wndl§UI©U zcmTY c @l§U``lï´=q¶ zcmTY ¶lUqa ’$`G$ zcdW G$`l. 

à.4  Hlaqa àíYl§Lq 300 dãWl§U BÎl ǹ Úl. (G$lnTUqgq WlnY) (30) 
1. I«lgG$ f§}§X ì¶cñVlmY ågTNn G$l¶> @lzT I«lgG$ f§}§X clS=zcÊ¶lLq àzG«$¶l zcñUl`lYn ñmï= G$`l. 
2. zcmTY ì¶cñVlmG$lÀ¶l N}l}Wlè¶l ñmï= G$`l c Ë¶lL}`ln}` Ll§Ië¶l ì¶cñVlmG$lflQ=q alITl`n IxT c 

G$l¶| ñmï= G$`l. 
3. zG$`G$lnh zcG«$r ågTNn G$l¶ c Ë¶lLn c³zdï= fl§Il, @lzT zG$`G$lnh zcG«$r G{$ÐlLn cItG$`T G$dlàG$l`n Gn$an 

NlUn>   
4. f§ñVlË‘G$ cU©TxG$ ågTNn G$l¶> f§ñVlË‘G$ cU©TxG$rLq H ǹWq àzG«$¶l zagl. 


